Long Overdue:  A Fresh Look at Public and Leadership Attitudes about Libraries in the 21st Century

· Study of public attitudes about public libraries by Public Agenda, a nonpartisan opinion research organization

· National, random survey of adults 18 years and over

Purpose:   To provide a fresh look at how the American people view the role of public libraries in today’s world

To answer…

· What place do Americans themselves see for libraries in the 21st century?  

· With the advent of computers and the Internet, are libraries essential and should they command priority in the competition for public dollars?  

· Is the public library rooted in the past, or is it an essential tool for equity, opportunity and community development in the information age?

· Libraries are Valued

· Most Americans believe that libraries are not only relevant to the times, but essential to their communities
· More than 6 in 10 “strongly agree” that public libraries are essential for maintaining a productive community.

· When asked what the impact would be if their local library shut down tomorrow, more than 75% said it would be an important loss to the whole community, not just to a few people.   

A. Americans believe that public libraries are well run

· The public has great trust in public libraries. 

· The study shows libraries rank first among public institutions “doing an excellent job.”  

B. Libraries are important 21st century resources

· 8 in 10 Americans say that even with all that is available on TV and the Internet, all children need access to a good, safe and appealing library in their neighborhood.

· Libraries play a crucial role in preserving permanent and unalterable records.

C. Libraries are essential

· If a local library needed additional funds to continue operation, a majority of Americans would opt for raising taxes over cutting library services.

· If local libraries need additional funds to continue operation, 59% of library users and even 47% of non-users would favor a tax increase.  

· Computers and Internet access are important, too:  According to 63%, government should support the wiring of libraries so that low-income people can have access to the Internet.

The Civically Engaged 

· Americans who regularly vote in local elections, belong to civic organizations and are active in their communities are:

· More likely than other members of the public to be well-disposed toward libraries. 

· More likely to have a library card, favor taxes to support libraries and give them good grades for their services.


18 to 29 year olds 

· Less likely to say libraries would be missed if they were closed.  

· Libraries aren’t meeting some 18 to 29 year olds’ most important priorities, especially having convenient hours and Internet access.  

· 1 in 3 people under 30 say a library’s closure would affect only a few people in the community.

· Most likely to have used the library for Internet access and to give their libraries a “C/D/F” for having convenient hours.

Concerns 

· Librarians need to become more assertive in discussing the public library’s role in meeting community needs. 

· The vast majority of the public, including regularly library users, does not sense that its libraries may be at risk.  

· Public dollars are dwindling, and libraries must compete for these ever-decreasing funds.  

· Balancing act in preserving the traditional services and adding new technology and new services

· Libraries in Iowa have another balancing act – providing services such as large print books and delivery service for significant percentages of older Iowans and providing services such as up-to-date computer technology for younger customers who will be funding the library in the future.  

Top 10 priorities

1. 84% Keeping library service free

2. 82% Having enough current books for children

3. 81% Having enough reference materials

4. 81% Availability of a friendly, knowledgeable librarian

5. 79% Providing reading hours and other programs for children

6. 76% Buildings are well maintained

7. 76% Information and books organized for easy self-service

8. 74% Being a safe place where teenagers can study and congregate

9. 73% Being open evenings and weekends

10. 72% Having enough current books for adults

Opportunities

· Provide a safe and engaging place for teens.  75% of Americans believe it is a high priority.

· Provide access to information about government services, documents, forms.  64% said it is a high priority.
· Provide greater access to computers /  technology.  64% said it is a high priority.

OCLC Perceptions of Libraries and Information Resources
· Conducted by Harris Interactive

· International survey administered electronically and in English 

· Represents the online population

· About libraries in general, not just public libraries


Purpose: 

· Learn about people’s information-seeking behaviors

· Determine how familiar people are with the variety of e-resources libraries provide

· See how libraries fit into the lives of the respondents

· Build a better understanding of the library “brand”


To answer…

· How are libraries perceived by today’s information consumer?  

· Do libraries still matter?  On what level? 

· Will library use likely increase or decrease in the future?

What was confirmed

· That libraries are used by information seekers 

· The majority of information seekers are not making use of electronic resources that libraries make available

· Respondents are aware that libraries are “wired” and many use the computers in libraries

· There is widespread use of Internet information sources

· Libraries are not seen as the top choice for access to electronic resources 

· Online information consumers surveyed are “universally” using the Internet, rather than the library, to access electronic information resources

What was revealed

· Search Engines are the preferred starting point for finding information (speed, quality and quantity are  highest determinants of info search satisfaction)

· Trust information from libraries and search engines equally

· Information consumers are happy to self-serve and confident they can serve themselves well

· most have not asked for help using any library resources

· Information consumers feel that information should be free

What was revealed about libraries

· Respondents are generally satisfied with libraries and librarians, but most do not plan to increase their use of libraries.

· Respondents do have strong attachments to the idea of the “Library” expressed dissatisfaction with the service experience of libs they use

The Library Brand image:  “Books”

The Library Brand

· Familiarity

· Libraries are familiar as book providers

· Search engines are familiar as electronic information providers

· Trust

· Libraries and search engines are trusted equally

· Relevant (meets their needs)

· Over half of respondents said that search engines fit their lifestyle

· Seventeen percent said libraries are a perfect fit

· Twenty percent said libraries do not fit their lifestyle

Report on activities

· Activities that respondents are doing less since they began using the Internet

· 1st - watching television (39%)

· 2nd - using the library (33%)

· 3rd - reading books (26%)

· Libraries need to “rejuvenate” the brand

· Educating the public about the current library does not work

· Redesign library services so that the rich resources are available, accessible and used

· Reconstruct the experience of using the library

· localized points of distribution for information sources is becoming less relevant

· the need for gathering places has not decreased

The Library as a place

· When prompted, information consumers see libraries’ role in the community as

· a place to learn

· a place to read

· a place to make information freely available

· a place to support literacy

· a place to provide research support

· a place to provide free computer/Internet access

· And more…

Users are not aware of electronic resources libraries provide

· 30% have used a library Web site 

· 32% of U.S. respondents 65 and older have used an electronic magazine / journal

· 74% have used e-mail

· 72% have used an Internet search engine

· 70% have heard of online databases

Choosing electronic resources

· 80% said a search engine would be their first choice when they need a source of information

· 61% identified friends as their top choice in identifying new electronic resources to use

· 15% indicated they discover new electronic resources from librarians or teachers

Library use

· 96% have visited a public library

· 72% have a library card

· Nearly 1/3 said their library use has decreased in the past three to five years

· 33% use the library less often since they started using the Internet

Library Web sites

· Overall, not knowing the Web site exists is the main reason respondents do not use the library Web site

· U.S. youth and young adults ages 14-24 indicate that they do not use the library Web site because other sites have better information

Search Engines

· Younger U.S. respondents (14 to 24) were significantly more likely to respond that the library resources are less trustworthy than search engines among all U.S. age groups.

· Search engines are seen as more reliable, cost-effective, easy to use, convenient and fast

· Respondents who have used a librarian for assistance agree that librarians add value to the search process

Evaluating electronic resources

· Respondents evaluate electronic resources with three criteria:  77% - that it provides worthwhile information, 72% - provides free information, 65% provides credible/trustworthy information

· To determine trustworthiness, 86% use common sense and personal knowledge.

· Over 50% verify trustworthiness based on reputation of the company and by finding the information on multiple sites / cross-referencing. 

· Respondents believe free information is trustworthy

· 99% of the total U.S. respondents said, “No,” they do not trust the information more if they pay for it.

Positive Associations with Libraries

·  “Books” and “information” are the highest positive associations with libraries.  

· Others are providing freely available materials and facilities that support individuals learning about what interests them.

· U.S. respondents over age 65 had the strongest positive associations with library staff.

Negative Associations with Libraries

· Limited library hours were the most cited negative association. 

· Others are availability and conditions of the materials and facilities.

· Fees, inflexible return policies and other policy concerns were cited frequently. 

· Negative associations also include unavailable or out-of-date items/information, unavailable or out-of-date computers and limited variety in the collection.

· Younger people in the U.S., ages 14-17 had the strongest negative associations with library staff.

Advice from respondents

· Advertise a bit more; until this survey I didn’t realize that a library might have music, movies and audio books to borrow (24 year old from US)

· Provide a guide – I have no idea how to find books that I need in the library without feeling really stupid (18 year old from U.S.)

· Layout of the library should be more lifestyle based and user friendly.  It should offer its patrons the wow factor from the instant you walk in the door that this is the place you want to be in and have the comfort and ease to locate what you are after and feel at home and want to spend time there, quality and quantity.

· Have a no late fee policy like Blockbuster

· Have hours like booksellers

· Train the staff to be friendlier and have better customer service

· Don’t be so uptight about kids hanging out in the library

· These reports are available on our Web site

· Go to www.statelibraryofiowa.org

· Search on “perceptions”

· Search on “long overdue”

